








REVIEW Please review the Runway Categories and criteria. Check off the criteria that are most suited 
to your company. It is important to note, some companies may not necessary �ll all the criteria of a 
category.
DETERMINE Your category will be determined by you and the FDCC once your application is 
received. This will re�ect your Runway Participation Fee, as well as your time slot availability, and will 
be communicated to you by the FDCC. 
TIME SLOT after agreeing on a category, companies will then be asked to select three preferred time 
slots from their category availability by the Slot Request Deadline. 
JURY First time participants and previously categorized “New Designers” must submit an application 
to show at LG Fashion Week to the FDCC Jury (see application page). 

NEW DESIGNER: $2,000.00
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online sales only.
SLOT: New Designers are placed in the �rst or second 
slot of each day, as determined by the FDCC.

DESIGNER: $4,000.00
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SLOT: Designers in this category are eligible to select from 
any slot prior to 5PM.

DESIGNER LABEL: $6,000.00
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well as retail chains.
SLOT: Designer Labels are eligible for any slot on the 
calendar at the discretion of the FDCC and availability. 
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Retail: Pricing available upon request

• Major retail chain.
• Company has extensive retail locations.
• Company has extensive wholesale accounts.
• An international brand with current retail locations and 
wholesale accounts in Canada.

Presentation by an Organization: Please See 
Organization Handbook for further details.

• International companies represented by their 
government agency. 
• A government or nongovernmental organization.
• More than one collection in a single show. 

Brand: Pricing available upon request 

• Licensing for an international brand within Canada.
• Canadian retail chain with less than 10 locations.
• Canadian brand with extensive international sales.

Promotional: Pricing available upon request

• A charitable organization. 
• Challenges set as a runway show for the purpose of 
promotion and awareness
• A clothing manufacturer producing more than one 
collection.

RUNWAY Categories
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Production 

• Runway Handbook equipped with all necessary information to ensure you are well prepared for your 
runway show. 
• Basic runway technical package. 
• Technical Team to assist with before show and day of show technical questions and needs.  
• Audio team to coordinate the music preferences for your show.  
• Lighting Team to coordinate the lighting preferences for your show. 
• L’Oréal Paris Hair & Make-Up Experts to create the designers specified look for all models 
• Trained dressers for all models.
• Event Show Producer to call the show and keep organization backstage.

Runway Public Relations and Promotional Benefits 

• Accredited top media contact list sent to all LG Fashion Week runway participants for runway show 
invitations.  
• Logo placement on the LG Fashion Week website under the designer button with a direct link to the 
organization’s website and/or designer’s website; www.lgfashionweek.ca receives 1.9 million hits during 
the month of the event. 
• Media shooting gallery situated at the end of the runway with coordinated photographers and 
videographers from various local, national, and international accredited media outlets. 
• Media Section within the runway room organized by the FDCC for pre-arranged media seating and their 
hosting during the event.

The following elements are included in your Runway Category fee at LG Fashion Week 
beauty by L’Oréal Paris. 

RUNWAY FEE INCLUDED ELEMENTS

Gaudet Runway show Evan Biddell Interviewed backstageBackstage hair & Make-up



In addition to the Runway Category Fee, LG Fashion Week participants are responsible for sourcing and 
acquiring the following required elements and associated costs. 

Please note, Turn Key Packages including both the Runway Category Fee and Additional Elements are 
available upon request.

ADDITIONAL ELEMENTs

SHOW PRODUCER

• Experienced show producer to choreograph your show 
and work with the FDCC show coordinator.
• The selection and production of appropriate music to set 
the tone and theme for your show.

Photographer and videographer

• Participants are individually responsible for purchasing 
the images and video of their show
• FDCC will connect participant with the official 
photographer and videographer

REHEARSAL - $1500.00 CAD plus applicable taxes

• Lighting and sound rehearsals with your models are 
available at an additional cost. 
• Participants are responsible for the costs associated with 
having your models attend your rehearsal.

Publicist

• A qualified publicist to ensure proper pre and post 
promotion of your show. This includes invitations, 
gift bags, seating, proper guest attendance, onsite 
guest hospitality including greeting at the venue, and 
professional communication with FDCC PR team.

MODELS

• Casting, fitting, and fees for a minimum of 16 top tier 
professional models. Model info continued on following page

STYLIST

• A professional stylist to provide an objective and current 
expression of your collection on the runway, and ensure 
that your show is of the highest calibre and current styling.

Model backstage

backstage

backstage



MODEL CASTING

Casting is an integral component of your show and is your opportunity to fully communicate your 
runway vision. It is strongly recommended that you cast from a variety of agencies to ensure the best 
representation of your brand on the runway.  The FDCC has worked with the modeling agencies to put 
together runway packages that reflect a variety of budgets.

The FDCC is working very closely with the agencies this season to ensure models are being 
compensated appropriately for their work while working within your budget.

This is a professional event and the models shown on the runway should reflect the calibre as such. For 
any questions regarding the casting process, please contact the agencies below directly.

ADDITIONAL ELEMENTs

Angency Agent Phone Email Website

B&M Models Leila Canon 416.504.5584 leila@bnmmodles.com www.bnmmodels.com

Elite Model 
Management

Alecia Bell 416.369.9995 alecia@elitemodel.com www.elitemodel.com

Matti Gidileivich 416.369.9995 matti@elitemodel.com www.elitemodel.com

NAM Personal 
Management

Norwayne Anderson 416.596.9697 norwayne@nammodels.com www.nammodels.com

Next Dan Grant 416.603.4807 dan@nextmodels.ca www.nextmodels.ca

Push Creative 
Management

Alan Thomas Smith 647.776.2700 alan@pushthetalent.com www.pushthetalent.com

Spot 6 Management Cynthia Cully 416.506.1265 cynthia@spot6management.com www.spot6management.com

Sutherland Models Carole Reynolds 416.703.7070 carole.reynolds@sutherlandmodels.com www.sutherlandmodels.com

Ford Models Cindi Gerster 416.362.9208 cgerster@fordmodels.com www.fordmodels.com

Elmer Olsen Ryan Greenwood 416.366.6335 ryan@elmerolsenmodels.com www.elmerolsenmodels.com 



Product placement in the official V.I.P and Media Bags  Pricing Available Upon Request

Insertion into the LG Fashion Week official V.I.P and Media Bags is an opportunity for your product to be 
placed directly in the hands of all attending Media, celebrities, key buyers, business executives, and top 
fashion industry members.
• Contribution to 350 V.I.P bags hand delivered to all attending celebrities, important buyers, and top 
fashion industry professionals, business executives, high level sponsors and attending government 
officials.
• Contribution to 1000 Media bags given to all accredited local, national, and international media

ONSITE RECEPTION  Pricing Available Upon Request

An Onsite Reception is an opportunity to promote your brand at the event to all attending celebrities, top 
fashion industry professionals, and key media members at the premier fashion event in Canada. 
Custom Opportunities within your LG Fashion Week Onsite Reception: 
• Opportunity for speeches by designated company spokesman. 
• Opportunity to promote product to your guests. 
• Opportunity to announce/ launch a rebranding initiative. 
• Opportunity to host a themed cocktail with custom cocktails and decor. 
• Opportunity to present a capsule of your Spring 2010 collection through an informal fashion Show 
• L’Oréal Paris Hair & Make-Up Experts to create the designer specified look for a maximum of 10 models.
• Trained Dressers for all models. 

The following Off Runway Opportunities provide runway participants a unique platform to further 
promote their company and/or product in a customized setting designed to optimize the success of their 
involvement in LG Fashion Week beauty by L’Oréal Paris.

OFF RUNWAY OPPORTUNITIES

Jessica Biffi CocktailMedia Bags onsite at LG Fashion Week



OFF RUNWAY OPPORTUNITIES
ONSITE RECEPTION  Pricing Available Upon Request

An Onsite Reception is an opportunity to promote your brand at the event to all attending celebrities, top 
fashion industry professionals, and key media members at the premier fashion event in Canada. 
Custom Opportunities within your LG Fashion Week Onsite Reception: 
• Opportunity for speeches by designated company spokesman. 
• Opportunity to promote product to your guests. 
• Opportunity to announce/ launch a rebranding initiative. 
• Opportunity to host a themed cocktail with custom cocktails and decor. 
• Opportunity to present a capsule of your Spring 2010 collection through an informal fashion Show 
• L’Oréal Paris Hair & Make-Up Experts to create the designer specified look for a maximum of 10 models.
• Trained Dressers for all models. 

Onsite Trade Event Pricing Available Upon Request

An LG Fashion Week Onsite Trade Event is an opportunity to promote your brand at LG Fashion Week in a 
professional business focused setting to your chosen guests for a significant period of time. 
Custom Opportunities within your LG Fashion Week beauty by L’Oréal Paris Onsite Trade Event: 
• Opportunity for speeches by designated company spokesman. 
• Opportunity to promote product to your guests. 
• Opportunity to announce/ launch a rebranding initiative. 
• Opportunity to create a productive networking event. 
• Opportunity to create an event targeting a specific group. For example, a buyer event.  
• Opportunity to present a capsule of your Spring 2010 collection through an Informal fashion Show 
• L’Oréal Paris Hair & Make-Up Experts to create the designer specified look for a maximum of 10 models.
• Trained Dressers for all models. 

Guidebook Advertisement Pricing Available Upon Request

Each season the FDCC produces the LG Fashion Week Guidebook. The Guidebook includes editorial, 
advertising, and the official LG Fashion Week Calendar.  Last season the LG Fashion Week Guidebook 
received over 55,000 impressions. 
• A one page full colour advertisement in the Official LG Fashion Week beauty by L’Oréal Paris  Award 
Winning Guidebook

trade Event: FGI Speed Networking EventLG Fashion Week Guidebook



Can I involve my own sponsors in my participation at LG Fashion Week beauty 
by L’Oréal Paris?
Designers can have their own sponsors involved in their show at LG Fashion Week beauty by L’Oréal 
Paris. It is important to remember however that all LG Fashion Week beauty by L’Oréal Paris sponsors 
are also sponsors of your show. Without LG Fashion Week beauty by L’Oréal Paris sponsors, the event 
would not exist. Therefore, all designer sponsors must be approved by the FDCC as to avoid any 
conflicts with LG Fashion Week beauty by L’Oréal Paris sponsors. Further to this, designer sponsors can 
be activated in a specific ways. 

Do you have suggestions for where I can source the additional elements 
required for my participation?
Upon confirming your participation in LG Fashion Week beauty by L’Oréal Paris, you will be sent an 
electronic LG Fashion Week beauty by L’Oréal Paris Designer Handbook. The Designer Handbook 
includes much of this information and suggested lists of public relations agencies, stylists and show 
producers.

For additional information please contact the Fashion Design Council of Canada, 
info@fdcc.ca, 416-922-3322

Do any of the LG Fashion Week beauty by L’Oréal Paris sponsors want to 
sponsor my participation?
If you would like to work with a specific LG Fashion Week beauty by L’Oréal Paris sponsor please submit 
a proposal to the FDCC.

FAQ’s

LG Fashion Week crowd in the Runway room



With each season, the FDCC welcomes select new and returning designers to the LG Fashion Week 
beauty by L’Orèal Paris runway line up. Companies participating for the first time in LG Fashion Week 
beauty by L’Orèal Paris, and designers previously placed in the ‘New Designer’ category must be 
approved by the FDCC to show at LG Fashion Week. Designers who submit must show that they are 
currently selling their collection and are runway ready. They must be able to deliver product, and have a 
professional manufacturing arrangement. Submissions must also clearly convey the true meaning of the 
designer’s collection and their SPRING/SUMMER 2011 runway show at LG Fashion Week.

Applications must be submitted to:
Fashion Design Council of Canada

ATTN: LG Fashion Week beauty by L’Oréal Paris Jury
20 Maud Street, Suite 100A
Toronto, Ont. Can. M5V 2M5

APPLICATION CRITERIA 
Applications must include the following criteria in full: 
	 •	 Four SPRING/SUMER 2011 samples. 
	 •	 SPRING/SUMER 2011 Fabric swatches and sketches.
	 •	 SPRING/SUMER 2011 Line sheets with wholesale pricing.  
	 •	 Company Bio (300 words maximum) 
	 •	 Press clippings and past season look books 
	 •	 Retail locations where your collection is currently carried- please include location name, 
                     along with buyer name and contact information. 
	 •	 All components of your application must be labelled with your company name.
	 •	 All garments must be delivered in one labelled garment bag on labelled hangers.
	 •	 All garments must be tagged with size and wholesale price.
	 •	 All written components of your application must be typed.
	 •	 Returning application: Please include a prepaid return label for UPS, FED-EX, or DHL. 
                     Please indicate prior to submitting your application if you wish to pick up your application or 
                     send a courier/ messenger. 
	 •	 $75.00 non refundable application fee is due, in cash, upon submission of your application. 

PARTICIPATION FORM & APPLICATION INFORMATION

Brand Name
Company Name
Business Address
Phone Number 
Website 
Primary Contact Name
E-mail 
Mobile 
Number of years in business
Manufacturing location
Number of units manufactured per season
Spring/Summer 2011 collection description 
Theme
Number of garments in your Spring/Summer 2011 Collection
Wholesale price range




